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Abstract :
Radio, television, film, and the other products of media culture provide materials out of which we
forge our very identities; our sense of selfhood; our notion of what it means to be male or female;
our sense of class, of ethnicity and race, of nationality, of sexuality; and of "us" and "them.” Media
images help shape our view of the world and our deepest values: what we consider good or bad,
positive or negative, moral or evil. Media stories provide the symbols, myths, and resources through
which we constitute a common culture and through the appropriation of which we insert ourselves
into this culture. Media spectacles demonstrate who has power and who is powerless, who is
allowed to exercise force and violence, and who is not. They dramatize and legitimate the power of
the forces that be and show the powerless that they must stay in their places or be oppressed.
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